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This document contains: 
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For this paper you must have: 
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Instructions 
 

x Overleaf you will find three Production Briefs. 
x Each brief contains instructions for three separate tasks, each requiring you to work in different 

media platforms – Broadcasting, Print and e-Media. 
x Read the briefs carefully. 
x You should select one brief. 
x You should then produce the material indicated for two of the tasks from your chosen brief. 

 
Information 

 
x You are reminded that the Production Process comprises the following: 

— Research 
— Pre-production 
— Production 
— Evaluation (1500 words) 

x The maximum mark for this paper is 80. 
x You will be marked on your ability to: 

— use good English 
— organise information clearly 
— use specialist vocabulary where appropriate. 
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Read the scenarios. 
 
Choose one brief and complete two tasks on that brief. 
 
You should attempt to integrate the productions across the two chosen platforms where possible. 

 
Brief One 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Whichever tasks you choose to complete, you should provide a brief overview of the TV programme 
itself. 

 
Tasks 
 

(a) Broadcasting 
 
(i) Produce the opening few scenes of your TV programme establishing narrative themes, 

characters and location. You could include a title sequence and your finished product should 
be approximately two minutes long. 
 
or 
 

(ii) Create viral marketing products for a new broadcast production. This could consist of one 
two minute moving image product (not a trailer) or a number of shorter pieces. You should 
consider how your products will encourage audiences to become involved in passing your 
messages along. 
 
or 
 

(iii) Focusing on an idea that will be developed in your TV programme, create a two minute 
feature for an existing radio show.  You should indicate which radio station would broadcast 
the feature and when it would be scheduled.  You should demonstrate an understanding of 
target audience in the way the information is presented. 
 

 
 
 
 
 

You work for Silver Lining Productions, a multi-media production company that has had 
recent television success with fly on the wall documentaries, structured reality programming 
and fiction products. They have also developed supporting media for their broadcast 
productions in print, audio and e-media.  
 
The company is known for its work in pushing the boundaries of existing formats and so is 
willing to consider original and creative approaches to existing formats.  
 
You have been given an opportunity to prepare a pitch for development funding and so will 
need to present sample production work. The programme will have a target audience similar 
to E4’s demographic (15-35) and will be suitable for pre-watershed broadcasting. You are 
free to work in any format you wish.  
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(b) Print 
 
(i) As part of the promotion for the TV programme, create a teaser ad campaign that will be 

published before broadcast which aims to generate discussion amongst your target 
audience. Your print based campaign may make reference to advertising materials on other 
platforms and should total approximately 3 A4 pages or equivalent. 
 
or 
 

(ii) Create a front cover and two further pages from a specialist souvenir magazine that will be 
produced to promote the broadcast production at the time of broadcast. 
 
 

(c) e-Media 
 

(i) Create a three page fan-site for the TV programme. Try to make your site as professional as 
possible. You should use the website to try to encourage as much audience interactivity and 
communication as possible. 
 
or 
 

(ii) Create an e-media marketing campaign for the TV programme using at least two types of 
advertising which could include: 
 
x Banner advertising  
x Official web-page/site 
x Pop ups 
x In page advertising 
x A Social Network page*  
x Other e-media advertising that you think would be appropriate. 

You can include moving image/audio in the advertising if you feel this would be appropriate. 
You should identify the placement of the adverts and/or the ways the audience would access 
the materials created. 

You should produce the equivalent of three pages of A4. 

* A social network page constructed using a template can only count as one page. 

 

 
 
 
  



Production Brief MEST2
 

Brief Two  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
Whichever tasks you choose to complete, you should create productions based on your chosen lifestyle 
topic. 

 
Tasks 

 
(a) Broadcasting 

 
Create broadcast materials to demonstrate how the platform could be used to support the 
promotion of Synopticity Productions’ programming. 
 

(i) Create a concept for a new lifestyle show and produce a series of short broadcast products 
to promote it.  You can create TV spots, some short trailers or other broadcast materials that 
you think would be suitable when considering the type of programme you are creating and 
your target audience(s).  The broadcast pieces should total approximately two minutes. 
 
or 
 

(ii) Create a short news report for inclusion in a radio programme of your choice, reporting on a 
story/feature related to your lifestyle topic.  Your report should be approximately three to 
five minutes long and should include recorded dialogue and some form of sound 
effects/sound beds.  The news report should also include station/programme idents and 
follow the codes and conventions of the radio station/programme selected. 
 

You work for Synopticity Productions, a production company specialising in lifestyle 
programming. The company has had recent success with a cookery competition show and 
making segments for inclusion within magazine programmes on television. Your company 
wishes to capitalise on these recent successes and they are interested in generating ideas for 
new programmes. They are keen to develop programmes in alternative lifestyle areas or to 
support programming that takes a new approach to an already popular area.  
 
The company sees the benefit of finding and appealing to a strong niche group as this can be 
a potentially very loyal audience. In addition, productions should demonstrate how 
sponsorship, product placement, merchandising or other commercial links could be 
developed.   
 
You have been asked to create examples of your lifestyle programming ideas.  You should 
use your examples to show how lifestyle products can be used to promote one another across 
the media platforms and how the lifestyle area could generate income through wider 
commercial links. 
 
Below are some potential lifestyle areas although a creative and original response to the brief 
is encouraged. 
 

x Food 
x Fashion and/or Beauty 
x Travel 
x Interior Design 
x A specific hobby 

 or 
x Another lifestyle area of your choice 
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or 
 

(iii) Create a two minute segment from a television magazine programme that focuses on a 
lifestyle issue.  You could create: 
 
x a video news report on a lifestyle based issue 
x an interview/discussion segment based on the lifestyle topic 
x a review of a lifestyle related event 
x a ‘makeover’/advice segment 
x any other format that you feel would be appropriate for the programme/topic. 

 
 

(b) Print 
 
Create examples of print products related to the lifestyle area you have selected.  You should 
consider how print could be used to raise interest in Synopticity Productions’ programming. 
 

(i) Create two to three pages from a weekend newspaper supplement (equating to 
approximately three pages of A4).  You should create a feature article on a subject related 
to your lifestyle area.  The supplement should be for an existing national newspaper and 
your feature should follow the house style and codes and show an awareness of target 
audience. 
 
or 
 

(ii) Create the front cover and at least two pages of a specialist magazine demonstrating an 
understanding of design and conventions and a clear focus on the target audience.  

 
(c) e-Media 

 
Create e-media pages related to your lifestyle topic.  You should show how e-media could be 
used directly or indirectly to promote Synopticity Productions’ programming. You should 
create approximately three pages. 
 

(i) Create pages from the lifestyle section of an existing magazine’s website to demonstrate how 
your programme could be promoted in other media products.  Your pages should deal with 
your lifestyle topic and include some aspect of promotion for your programme.  If the 
magazine site you are creating the pages for does not have a specific ‘lifestyle’ section, you 
may find it helpful to use the existing style of the site to influence the way you will present 
information.  Your choice of magazine site should reflect an understanding of your target 
audience. 
 
or 
 

(ii) Create approximately three pages from a marketing website based on your lifestyle topic.  
The site is to demonstrate a promotional strategy for Synopticity Productions’ programme 
based on encouraging audience interactivity and participation as well as supporting the 
sponsorship, merchandising and other commercial links the programme could attract.  When 
creating the pages, consider the visual appeal of your site and try to include features that 
encourage audience interaction and/or show the multi-media capabilities of websites. 
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Brief Three 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 
Tasks 

 
(a) Broadcasting 

 
Create a 2 minute promotional music video for a music track. Longer songs can be edited at 
the 2 minute point. 

The band/artist will be making a downloadable MP3 of the track available on their website and 
the video will be a feature of the site. This video will be uploaded to YouTube and Vimeo, it will 
be embedded on social network sites and will be referred to in the band’s marketing materials. 
It will also be used when approaching record companies, journalists and agents as part of the 
band's attempts to attract investment and wider media interest.  
 

As the band/artist does not have much money and they cannot create a video with production 
values that match professional producers, they would like to try and create a video that will 
clearly communicate the musical genre, generate audience interest and encourage fans to 
share the video. They are looking for a creative approach despite the lack of money available.  
 

(b) Print 
 
Create a newsletter for the band’s/artist’s fans. You can choose to print the newsletter as four 
A5 or two A4 pages. 
 
The newsletter should be conceived as a print production that could be distributed at live 
shows.  It would then be converted and sent as an email newsletter to fans on the mailing list. 
Try to make sure that the newsletter has a good balance of images and information.  
 
Creative approaches to designing the fanzine can be rewarded as what is most important is 
creating a product that is appealing and engaging for the target audience and communicates 
the ethos of the band/artists. 

  

 
You have connections with a local band/artist who is achieving some success playing live but 
is not signed to a record label. The band/artist currently controls their own promotion and 
marketing as well as the distribution of their music. The band/artist has an existing fan-base 
and uses social media quite successfully to communicate with them. There is access to some 
funds for promotion based on income from merchandise, self-released music and live show 
fees. 
 
You have been asked to help produce promotional materials for this band/artist. The 
promotional materials need to construct a very specific brand image whilst also 
communicating the band's/artist’s musical genre. Your materials should aim to appeal to 
existing fans of the artist/band and also reach out to a new audience. 
 
The band/artist is keen to ensure that all promotional materials are part of an integrated 
campaign. The hope is that multi-platform material will be more interactive and encourage 
sharing across the target audience. 
 

Note: Whilst you may choose to use the recorded music of an established band/artist 
to indicate genre, style, image, etc all other aspects of the band should be created by 
you. You will need to select a specific music genre for the band/artist. 
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(c) e-Media 
  
The band/artist want to come up with a strategy that extends their use of Twitter, Facebook, 
Instagram, YouTube, Vimeo, etc. Techniques need to be used to attempt to increase the fan-
base and to ensure that social media is used in a way to maintain and build on the audience’s 
interest in the band. 
 
Create some examples of social media use for submission as e-media products. The social 
network products should be emulated and created so they can be accessed using a browser. 
 
Your approach should use two or more social media platforms and your work should equate to 
approximately two to three A4 pages. 
 
For example you might create: 
 

x A Facebook page that links to a YouTube channel and a Tumblr account 
x An Instagram account that links to a two page extract from the blog written by your 

artist/a member of the band 
x Two pages from a MySpace area and an extract from the band’s/artist’s Twitter account  
x Pages from the band's own website that focuses on audience interaction, creating a 

sense of involvement that connects to a social network site 
x You can select combinations of social media that you feel would be relevant for this task. 

 
The band/artist wants to be sure that fans feel that their loyalty is rewarded and that there are 
reasons why fans should return to the website and encourage others to visit it.     
 
The materials you create should communicate the band’s image and ethos, the musical genre 
and should also encourage audience interaction in some way. The aim is to create materials 
that will encourage the audience to talk about the band/artist.  

 


